The Adoption of
Inbound Marketing

“Instead of one-way interruption,
inbound marketing is all about
delivering useful content at the
precise moment a buyer needs it.”
— David Meerman Scott (@dmscott)

Inbound vs. Outbound:
Results Compared

B g o o
[ | [
y o [ e WO o
4 — = i (o =
L Y ¥ rd o i -
= Ll 2 — e - =
n L — il o . e
o = _ o ¥ xx o
= | ba 3 E Lk
. ] A e e
o [ B, 5
ax ol .
= Lo h et
g ) = ET
B g B
= e —
_ (1]
= =
j— !
= )
par E
¥ Lid
Inbound Cutbound

Inbound Increases Leads by 20%

...and it creates a more
consistent sales cycle...
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Interruption-Based Marketing (The Old Way)

...leading to the fastest
conversions in sales today.
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Implement innovation



